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This study examines the factors influencing consumer purchasing decisions in Lincoln, Nebraska, with a particular focus on the adoption of organic and environmentally sustainable products. The research uses a combination of literature review and analysis of US Census data (2020) to explore trends in consumer behavior. By reviewing existing studies and observing shopping behaviors in the produce and dairy sections of a local store, the research identifies key patterns in purchasing choices, particularly the preferences for organic and plant-based products.
Additionally, the study analyzes how observable demographic factors—such as race, gender and age—shape consumer decisions. Census data will be employed to examine the relationship between these demographic variables and purchasing behaviors, providing a broader context for understanding consumer trends. Conducted in a middle-class suburban environment, this study aims to contribute to the understanding of food retail dynamics and the increasing popularity of sustainable and organic products. Ultimately, the research will provide insights into how consumers navigate food choices in response to health, environmental, and social influences.
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